
Experticity Customer Story: 
How WÜSTHOF used Experticity to target and 
engage in�uential Experts at a key retailer

“We’ve learned about the impact of [this 
kind of] in�uencer marketing and realize 
that Experticity has been an untapped 
resource for us” 

– Annette Garaghty
   VP of Sales & Marketing, WÜSTHOF



“Our products aren’t just bought, 
they’re sold. People need to understand 
why they’re buying something, and the 
best way is for them to talk to 
somebody who’s used it.”

– Annette Garaghty
    VP of Sales & Marketing, WÜSTHOF

WÜSTHOF, a 200-year-old knife brand, wanted to share 
its story and product information with the influential 
Experts who impact buying conversations on the retail 
floor, closest to the point-of-sale.

WÜSTHOF used Experticity to target these people and 
offer them both exclusive product access and 
enhanced expertise to improve their conversations 
with consumers each day. 



Impact the conversations 
that matter

engaging with the WÜSTHOF 
campaign on Experticity.

A small, influential audience 
can have quite a huge impact. 
Case in point,

resulted from

just 145 Experts

5,510 product 
conversations 



“Experticity gives us the opportunity to 
reach every single person that’s 
interested in engaging with our brand.” 

– Annette Garaghty
    VP Sales & Marketing, WÜSTHOF 

Engaging the Experts

A person’s average attention span is just 8 
seconds. But during this campaign, influential 
Experts  spent an average of 34 minutes 
engaging with WÜSTHOF content on 
Experticity, learning about what the brand 
has to offer.



The payo�

The power of influential 
experts can be quantified. At 
stores where retail associates 
engaged with WÜSTHOF 
content on Experticity, 

as much as stores 
that didn’t participate. 
Just imagine if every 
location had engaged 
with Experticity.

sales 
increased 
by 3.5x 



The
Experticity solution

We all trust passion. Experience. 
Knowledge. Which is why people who 
embody these characteristics are 
trusted sources of advice and 
inspiration – particularly on what to 
buy. Experticity is the world’s largest 
network of these trusted Experts, and 
we’re changing how influential 
Experts communicate with 
consumers. Over 600 brands use 
Experticity’s solutions to facilitate 
connections between brands and 
Experts to authentically build brand 
awareness and sentiment, and sell 
more products. Learn more.

https://business.experticity.com/learn-more/

